Link and screenshot of videos

1 Ankita Sharma — Buy 1 Get 1
View Video
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2 Gaurav Soin — Cost Control Vs Cost Reduction
View Video
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Cost Control v/s Cost Reduction : Key

Differences
* Cost Control- It is one of the important function or
objective of cost accounting,.

* To measure the efficiency of the organization or of the
cost centres, the various operations involved in the
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http://103.109.176.155/NAAC/prestige/videos/Cost_Control_Vs_Cost_Reduction(Gaurav_Sir).mp4

3 Dr. B.N. Sharma — Market Segmentation

View Video
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“Market segmentation can be defined as the process of dividing a
market into distinct subsets of consumers with common needs or
characteristics and selecting one or more segments to target with a
distinct marketing mix”.

—Schiffman and Kanuk

“Market segmentation is the process of dividing a total market into
groups of consumers who have relatively similar product needs”.
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+ It is the process of dividing the total
market into several smaller groups.

It can be defined as “dividing whole
market into different smaller groups
of buyer with distinct needs,
characteristics or behaviour that
require separate products/ services,
marketing mix and marketing
strategies.

Eg. Airlines offers both business and
economy classes.
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3 Simran Rohira — Net Present Value Method
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Net Present Value Method

* Cash flows of the investment project should be forecasted based
on realistic assumptions.

» Appropriate discount rate should be identified to discount the
forecasted cash flows. The appropriate discount rate is the
project’s opportunity cost of capital.

* Present value of cash flows should be calcuf
opportunity cost of capital as the discount rate.

* The project should be accepted if NPV is positive
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